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COMPASSION FATIGUE

about the plight of others can result in i igue. ee stories about suffering may

evoke a strong sense of empathy,
, You may become

e saying, “Enough already!

If this is 0 give more attention to planning your

budget, sO with little regard to their charitable

objectives. O donors are more like shoppers who look for the

Emotion is terribly important in giving, as you want to give for those purposes that touch your
heart. However, you will be less likely to fatigue, if you

giving.
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That entails the following:

e Determine the . Even the in the world,
while making grants for concentrates like world

health and education.

recommended

e Evaluate the charities to which you give. You can find information ab

Canadian charities

revoked. Information about American charities is availab

Guidestar. We can assure you that o

uses your donations wisely, ‘

particular purpose, such as a you can have the

satisfaction of seeing what you are accg reports.
ue is fine, but it may be

estate. Also, it may be

through a will or by beneficiary

pays you

what your overall budget will be. Leave

come to your

e Finally, start thinking of the wish to
to make. Our office of gift planning has expertise in this area and would be

pleased to work with you.

By following these steps, you are less likely to succumb to compassion fatigue, and you can

ensure that your philanthropy is feasible, effective, and satisfying.
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